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President’s Column   
Hello Members, 
 
“When you get to a fork in the road, take it!” ~Yogi Berra 
 
Since I began my presidency quoting the great Yogi Berra, I thought it appropriate, 
for this first newsletter of 2012, to use some more of his “wisdom”.  
 
2012 Goals and Plans 
I am hopeful that all of you had a wonderful holiday season full of family and 
friends!  And, by this time, I hope each and every one has reviewed your 2011 
performance and are well into 2012!  As dealers and managers, we need to set the 
pace, commit to them ourselves and get agreement with team members on our 
business goals.  Most of all, we need to communicate them with all of our team 
members!  If you haven’t already done all of this, I’d encourage you to do so.   
Please don’t assume your team already “knows”.  Take “the fork in the road” and 
set your goals! 
 
Restricted Licensing 
During our most recent board meeting, we discussed an initiative to engage with 
the state of Wisconsin Department of Safety and Buildings regarding our restricted 
licensing.  There are really two matters we see as important: 

� The licensing process and procedure 
� Updating our licensing to reflect new technologies, on-going testing and 

maintenance (especially on equipment applied on health-related 
installations) and future developing techniques and technologies 

The board approved initial funding for The Capitol Group to begin discussions with 
a variety of state and private individuals.  After these initial contacts, they (Capitol 
Group) will return to the board with recommendations on whether or not to proceed 
and, if so, how to proceed.  We will keep all of you advised as this matter develops.  
Our licensing has reached a fork in our road………..and we’re taking it! 
 
Association Bylaws 
Also, at our most recent board meeting, we discussed our existing association’s 
bylaws.  The existing bylaws and documents have not been changed or amended 
for perhaps multiple decades.  The provisions and many portions do not reflect 
current operation, current methods (such as electronic voting by Email) and, most 
of the document is sorely in need of updating.   We now have a board member and 
the Capitol Group developing recommendations for changes and amending our 
bylaws.  Most likely, we will be bringing an updated version to the convention this 
fall for the general membership to approve.  Help us improve our bylaws…taking the high road fork! 
 
CONTINUED ON PAGE 5 

WQAW Events 
�  WQAW Cram Session � 

Thursday, April 12, 2012 
Wednesday, October 10, 2012 

Madison, WI 

�  WQAW Convention � 
September 14 & 15, 2012 

Chula Vista Resort 
Wisconsin Dells, WI 

Speakers Wanted! 
If you or your company would like to be 

considered to present a one hour seminar at 
the WQAW Convention on September 15, 

2012 please submit the following information 
to:  Cheryl@CapGroupWI.com 

 By: Friday, May 11, 2012. 

� Name of Speaker, Speaker’s Title & 
Name of Organization. 

� Number of Years Speaker has been in 
position & Relevant educational 
experience. 

� Title of presentation. 
� Presentation outline listing 4 topics you 

will discuss in presentation. 
� Learning objectives of presentation - List  

of 3 items attendees will be able to do 
after presentation. 

E-Newsletter 
�  Save a tree and subscribe to an electronic 
copy of The Source newsletter.  E-newsletter 
will be delivered to your email address and 
saves the WQAW paper and postage. 

�  To receive The Source newsletter via 
email please email: Cheryl@CapGroupWI.com 
and request your copy! 
 



 

Hellenbrand Inc. Founder Passes 

WAUNAKEE - James P. Hellenbrand, age 77, passed away on Saturday, Feb. 18, 
2012, at home, surrounded by his loving wife and family after courageously 
fighting Myelodysplastic Syndrome for two years. 

In 1967, Jim & Florence Hellenbrand embarked on a business adventure with Jim 
manufacturing his own line of water treatment equipment.  Better and more 
reliable units than were previously available on the market and supported with 
Jim’s personal after the sale service, which was second to none, was 
Hellenbrand’s key to success.  Jim‘s market was primarily plumbing contractors 
and wholesale houses that served the retail market, all of whom relied on a robust 
housing market. 
 
Prior to this, Jim Hellenbrand worked for a water treatment company and saw the 

opportunity to build a sales organization and tap into the rental market for domestic water treatment equipment. 
 
In just seven short years, the company outgrew its second location and built a 6,000 square foot building located in 
Waunakee, WI.  Jim and Florence’s seven children put in their time at the family business, answering phones, building 
equipment, learning the service and installation aspects of the equipment, sales, customer service, and office duties 
involved in running a business. In the mid 1980s Hellenbrand began to build equipment for water treatment dealers and 
expanded into the commercial market place. 
 
By 1991, Hellenbrand had outgrown their facility and built a new 15,000 square foot facility and started the Hellenbrand 
Water Center (retail division) in the 6,000 square foot facility. Early in 1994, Jeff, Terry and Paul Hellenbrand purchased 
the business from their parents and they have continued to grow and expand the business with the same sound business 
fundamentals their parents taught them.  
 
In the mid ‘90s Terry Hellenbrand searched for a better filtering system and in 1992, received a patent for the Iron Curtain 
System™; this technology is among the simplest, most economical and effective filters for the removal of iron, sulfur 
(rotten egg odor) and manganese from water.  The Iron Curtain is the best solution the industry has to offer.  The Iron 
Curtain has opened the door for Hellenbrand Inc., to do business with water treatment dealers throughout North America. 
 
Jim has left an indelible legacy that Jeff, Paul and Jodi carry on in the business today.  Not only do we owe Jim a debt of 
gratitude and admiration, but to Florence and to the rest of the family who have all been guiding influences on the 
company’s many successes throughout the years. 
 
Hellenbrand Inc. is a progressive, innovative, family-owned business, with over 40 years’ experience providing quality 
water treatment systems to an independent national dealer base.  We are experts at engineering and designing custom 
water treatment systems for city and well applications, as well as, complex commercial/industrial applications.  
Hellenbrand Inc is known for superior technical and applications support and continued growth in the industry is a 
testament to our value-added customer-focused business model.    
 
The WQAW donated to the Hellenbrand Memorial Fund. 
 
 
 
 
 
 
 
 
 

The Source Page 2 

Update your WQAW Records 
The Capitol Group and the WQAW office will be moving effective March 16 & 19, 2012.  Please update 
your records to: 

WQAW 
33 E. Main Street, Suite 701 
Madison, WI 53703 

Phone and email information will remain the same. 



Speaking of Elections… 
By Brandon Scholz, The Capitol Group, LLC 

If you are like most business people in Wisconsin, you simply can’t escape the political news that invades virtually every 
local and state media outlet, as well as the national press a couple of times a month as well. 

Without a doubt and with no deference to partisan political persuasion, this is one of the most historic political times in 
Wisconsin and one that will fill the history books with events not likely to reoccur for many, many years.  

For some though, history in the making can't come soon enough.  Even the savviest political insiders are beginning to 
wary of the constant drone of the non-stop election cycle.  But no matter the collective want, the die is cast for a non-stop 
series of campaigns between now and November. 

In order to help WQAW members wade through the myriad newspaper articles, non-stop talk radio/cable news and never 
ending blogs, tweets, posts and emails, here is the insider’s scoop on what to expect and when to expect it. 

The Gubernatorial Recall Election   For those who hoped the signatures would be invalidated and the recall of 
Governor Scott Walker would go away, forget it.  The Government Accountability Board (GAB) will certify the 
signatures and call the election. Governor Walker’s campaign will be ready.  They have spent months raising money, 
building an organization and communicating the Governor’s record in Wisconsin.  With the exception of the fundraising 
angle most of the media has missed the DefCon5 campaign mode of the Walker 
team. 

The story you haven’t heard is how the Democrats will reconcile candidate Kathleen 
Falk’s blood pact with the public employee unions against possible entrant 
Milwaukee Mayor Tom Barrett who has said he will not veto the next state budget if 
it does not restore collective bargaining to pre-Walker days.  There are likely many 
Democrats who will stay home on Election Day rather than vote for Barrett.  If 
Barrett doesn’t get in the race, Falk will have the Democrat base but will have little 
to offer the few folks who are undecided in the race to cross the victory line. 

The fact remains that with all of the political machinations, this will be a close race – 
a point or two at most with the fight going for the undecided.   

US Senate   It’s hard to imagine a scenario in which former Governor Tommy Thompson doesn’t win both the primary 
and general elections, and here’s why.  His primary opponents, while respectable people in their own regard aren’t able to 
build the organization, raise the funds and communicate a coalescing message.  Thompson has a record of success and 
achievement in a time when voters want a candidate who can get the job done.   

Thompson is running for the Senate the way he ran for Governor – hard charging, hard workin’ and always on the go.  
The inside piece here is that Thompson rises above some of the deep partisan divides and draws independents to his side. 

In the general election, Madison Democrat Congresswoman Tammy Baldwin has a wonkish policy record from her terms 
in Congress, but no record of solving problems and working as Thompson has to get results.  Baldwin has to hope for a 
strong performance from President Obama’s re-election effort in the state. 

State Senate  Republicans need to win all four of the recall elections to stay in the 17-16 majority in the Senate.  The odds 
are against a four-sweep with hyperbole that has been generated for the recalls.  Even if the GOP drops a race, it’s no 
matter because the Legislature is shut down until January 2013.  The GOP has the advantage in the November General 
election and as a result has a stronger chance of coming back in the majority than the Democrats have in holding it. 

CONTINUED ON PAGE 5 
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2012 WQAW Members 
As of March 5, 2012 

Thank you to all the Water Quality Association of Wisconsin members who have renewed your membership for 2012.  
Your membership is important to keep your association and industry strong.   
 
Abendroth Water Cond. 
Aquarius Water 
Conditioning/Kinetics 
Badger Soft Water 
Better Water Industries 
Capital Water Softener, Inc. 
Clack Corporation 
Culligan of Ashland 
Culligan of Green Bay 
Culligan of Horicon 
Culligan of La Crosse 
Culligan of Lake Mills 
Culligan of N. Fond du Lac 
Culligan of Rice Lake 
Culligan of Shawano 
Culligan of Tomah 

Culligan of Watertown 
Culligan of Waupaca 
Culligan Water 
Dalee Water Conditioning 
Diamond H2O 
Fox Water Softener 
Gibson's Watercare Service 
Great Lakes International 
Hanson Soft Water Inc. 
Hellenbrand, Inc. 
Huemann Water 
Kaat's Water Conditioning dba 
Culligan of Plymouth 
Kinetico, Inc. 
Knapper's Water Store, LLC 
Kraemer's Water Store 

Maher Water Corp 
Marlo, Inc. 
Meredith's Culligan Water 
Rapid Soft Water Conditioning, 
LLC 
Schaefer's Soft Water 
Soft Water Inc. 
United Salt Corporation 
Van Rite Plumbing 
Water Doctors 
WaterCare Services 
Watermark LLC 
Water-Right, Inc. 
Wisconsin Glacier Springs 
Wisconsin Water Treatment Corp. 

In 2012, WQAW continues to: 
� Closely monitor the launch of the new Department of Safety and Professional Services (DSPS). 

� Offers the WQAW Cram Session to assist members associates pass the Restricted Appliance Plumbing Exam and 
qualifies for 6-hours of continuing educational credits from the State of Wisconsin. 

� Provide top notch educational seminars at annual WQAW Convention held at the Chula Vista Resort in Wisconsin 
Dells that will offer for 3-hours of continuing educational credits from the State of Wisconsin and the national 
WQA. 

� Produce the Source newsletter with new information to help keep you informed on industry and political 
information and more!   

� And much more than we can list! 

If you have not renewed you membership, there is still time!  A second invoice will be mailed on March 15th.  If you have 
any, please contact Cheryl Lytle, WQAW Administrative Assistant at: (608) 244-8460 ext. 303, or President Don 
Meredith at: (262) 878-1161. 
 

Megan Bye Passes  
Megan Bye, of Cedar Rapids, IA passed away on Friday, January 27, 2012 following her three year fight with cancer.  
Many WQAW members may know Megan’s father, Roger Wolfert of Onalaska.  Roger is recently retired from Cargill 
Salt.   

Megan was a devoted wife of 20 years, wonderful mother of 3 children, and beautiful daughter who enjoyed helping 
others.  She took in many stray animals and kids in need.  Her joys were sewing, cooking, tennis, golf, boating, and 
traveling to the ocean. 

The WQAW sent flowers to Megan’s services. 
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President’s Column  
CONTINUED FROM PAGE 1 
 
2012 Convention 
You’ll hear it here first!  The 2012 WQAW convention will be held on September 14th and 15th at the Chula Vista 
Resort in Wisconsin Dells!  Chula Vista has seen significant investment and development in recent years and we’ve 
decided to have our convention there.  PLEASE STAY TUNED TO FURTHER INFORMATION ABOUT THE 2012 
CONVENTION!  Take that fork- join us for learning, information and camaraderie at the 2012 convention! 
 
Membership 
You should have long ago received your annual membership invoice.  I hope and anticipate that most of you have already 
renewed.  If you have, thank you for helping stay informed, doing your part in keeping our industry strong and being 
proactive for all of our benefit!  Our association provides multiple opportunities for instruction, information and statewide 
representation.  Please take advantage of all the benefits of membership! 
 
Thank you for your support of the WQAW!  We are looking forward to an active and pro-active year in 2012! 
 

Don Meredith 
Don Meredith 
Culligan Water Conditioning – Union Grove 
Ph:  (262) 878-1161   Email: dmculligan@gmail.com 
 
 

Speaking of Elections… 
CONTINUED FROM PAGE 3 

State Assembly   GOP control of the Assembly is about as close to a certainty as anything in Wisconsin politics these 
days.  While both sides have competitive districts and a few open seats due to retirements, the GOP has the upper hand on 
strategy/leadership, incumbent retention, challenger recruitment, fundraising and a coordinated campaign effort up and 
down the ticket.  Look for few new faces after November, not much else changes except new leadership. 

Congress    Look for Wisconsin’s Congressional Delegation to be reelected and sent back to Washington.  There could be 
a skirmish in the 2nd CD to replace Congresswoman Baldwin, but Democrat St. Rep. Mark Pocan has the organization and 
horsepower to win the seat. 

Presidential   President Obama has been considered vulnerable for most of the past year.  However, the lack of a GOP 
front-runner has let Obama climb back into contention.  Until the GOP can settle on a candidate who can beat Obama and 
turn the campaign around into a momentum building effort, Obama has to be favored for re-election.  Republicans will 
have precious little time coming out of the August national convention to pull the party together and convince 
independents to come on board. 
 

Election Calendar 
April   Wisconsin Republican Presidential Primary Election 
May   Republican/Democrat Gubernatorial Primary Recall Election 
June   Gubernatorial General Recall Election 
August   Primary Election 
November  General Election 
April (2013)  State Supreme Court Election 
 
 

 

The Source Page 5 



2011 Customer Experience Impact Report 
Getting to the Heart of the Consumer and Brand Relationship 
By Luke Java, Water-Right Inc., WQAW Board of Director 
 
TODAY, CONSUMERS CALL THE SHOTS. With globalization and the internet providing nearly unlimited choices, 
power has shifted from corporations to consumers.  This shift makes it nearly impossible for companies to sustain 
differentiation based on price or product, leaving only one option – the customer experience.  Consumers want personal 
and engaging experiences that develop into relationships.  Much like the trials and triumphs of personal relationships, 
when done right, brand relationships can grow into lifetime commitments, when done wrong they can lead to painful 
break ups. 
 
The following 2011 Customer Experience Impact (CEI) Report is sponsored by 2012 RightNow Technologies. They 
explore the relationships between consumers and brands.  Based on surveys, they compare facts about what consumers are 
looking for from a brand, how quickly they will “dump” a favorite brand and their tendency to seek retribution after a 
break up.  It also showed: 
 

� 86 percent of consumers will pay more for a better customer experience. 
� 89 percent of consumers began doing business with a competitor following a poor customer experience. 
� 79 percent of consumers who shared complaints about poor customer experience online had their complaints 

ignored. 
 
COURTING THE CUSTOMER           
 
Why Consumers Commit to a Brand 
When it comes to consumer expectations for great experiences, there are several tactics a business can use to woo a 
customer.  What makes a memorable experience that causes consumers to stick with a brand?  According to the CEI 
survey, consumers want: 
 

� Friendly employees or customer  service representatives 
� To easily find the information or help they need 
� Personalized experiences 
� Brands with a good reputation 

 
Based on these responses, hiring and empowering the right sale and service staff is the most critical element to 
successfully courting consumers.  Next, businesses must ensure easy access to information and support.  Businesses also 
need to create personalized experiences; this includes knowing what customers have bought in the past and service issues 
they’ve raised, as well as sending appropriate, timely and useful updates. 
 
LOYALTY PAYS             
 
A Business Brand Benefits when Consumers Are Happy 
Positive engagements create longstanding, loyal relationships; this is so important to consumers that they are willing to 
pay for it! 
 
Not just single organizations, but entire industries like ours, stand to benefit and gain significant revenue by improving the 
customer experience.  Through the CEI reports, industries such as the United States airline industry learned they cold have 
made an additional $8.94 billion in 2010 simply by ensuring a great customer experience.  The revenue data collected 
through these reports were staggering.  Although we are not major airlines or Wireless carriers for example, the message 
was very clear on how the impact through better customer experience affected consumer loyalty and the “bottom line”. 
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2011 Customer Experience Impact Report 
CONTINUED FROM PAGE 6 
 
BREAKING UP ISN’T HARD TO DO           
 
When Expectations Are Not Met, Brands and Services Get Dumped 
With such a small percentage of consumers feeling their expectations for a good customer experience are always met, it is 
easy to see why the relationship between brands and consumers often flame out.  Poor experiences are due to unmet 
expectations, leading consumers to take their business elsewhere. 
 

� 89 percent of consumers began doing business with a competitor following a poor customer experience. 
� 50 percent of consumers give a business only one week to respond to a service related question before they 

stop doing business with them. 
 

NOTHING WORSE THAN A CUSTOMER SCORNED         
 
They Tell Their Facebook Friends and Twitter Followers 
After a poor customer experience, more than a quarter of consumers (26 percent) posted a negative comment on a social 
networking site like Facebook or Twitter for hundreds, even thousands, of their friends and followers to see. 
 

� 79 percent of consumers who shared complaints about their poor customer experience online had 
their complaints ignored 

� Of the 21 percent who did get responses to complaints, more than half had positive reactions to the 
same company about which they were previously complaining. 

 
A simple response can make a tremendous difference.  By acknowledging complaints, organizations stand to win back 
frustrated customers.  In the instances when a business responded to a customer’s negative comment, almost half were 
pleased and one quarter of the customers posted a positive comment about the organization! 
 
KEEPING THE REALTIONSHIP ALIVE           
 
How to Meet Consumer Expectations for great Customer Experiences 
For service businesses today, good customer experience is a competitive imperative.  Understanding what customers want 
is the first step in creating exceptional experiences. When asked specifically how companies can better engage with 
consumers to “spend more” the respondents said: 
 

� Improve the overall customer experience 
� Make it easy to ask questions and access information before making a purchase  
� Improve search functionality and overall web site usability 

 
CONTINUED ON PAGE 8 
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LIKE the Water Quality Association of WI  
on Facebook.  We’ve recently added a site to 
keep you connected with WQAW and we’d like 
to stay connected with you too!   
 

Become a fan today! 

 
 



2011 Customer Experience Impact Report 
CONTINUED FROM PAGE 7 
 
A ROADMAP FOR SUCCESS            
 
The CEI survey surfaced several areas where brands have fallen short; this is where I believe our industry can 
learn from these blunders: 
 
Pick up the phone 
Consumers feel their expectations are not met because a 
company was unavailable; they didn’t pick up the phone 
or answer e-mail. 
 
Shake a leg 
Most businesses pulled from the surveys were slow to 
resolve consumer issues. 
 
Get a clue 
Consumers said companies were clueless; it sometimes 
feels like a consumer knows more about the company or 
service than the person on the other end of the phone or 
e-mail. 

 
Be Friendly 
Many companies were considered to be impersonal; 
sometimes they can’t even do simple tasks such as get 
their name right. 
 
Know your customers interaction history 
Many consumers said companies are forgetful; they 
don’t remember customers even after a recent phone or 
service call. 
 
Get social 
Consumers today voiced that companies are anti-social; 
they are nowhere to be found on social networking sites. 

 
It was noted in years past, the CEI report continues to indicate that exceptional customer experiences are essential to any 
consumer organization that needs to grow and sustain competitive differentiation in today’s market.  If brands or superior 
customer services deliver the experiences consumers want, consumers will reciprocate with long lasting, fruitful 
relationships.     #### 
 

2012 WQAW Board of Directors 
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Don Meredith, President  
Culligan Water Conditioning - Union Grove 

Ph:  (262) 878-1161  
Email:  dmculligan@gmail.com 

Bob Richter, Vice President 
Water Clinix of America dba Water Doctors 

Ph:  (262) 549-7733  
Email:  drbob@h2odoctors.com 

Scott Chiples, Secretary/Treasurer 
Culligan Water Conditioning - La Crosse 

Ph:  (608) 781-2500 
Email:  mr.chips@centurytel.net 

Luke Java 
Water-Right Inc.  

Ph:  (920) 739.9401 x103 
Email:  javal@water-right.com 

Rick Jerzak 
Pentair Water 

Ph:  (262) 238-4400  
Email: Richard.Jerzak@pentair.com 

Vince Kent 
Abendroth Water Conditioning 

Ph:  (920) 563-207 
Email:  vince@abendrothwater.com 

Jim Luedtke 
Culligan of Rice Lake 
Ph:  (715) 234-8819 

Email:  culliganrl@chibardun.net 

Bill Maher 
Maher Water Corporation 

Ph:  (715) 344-2900  
Email:  bill@maherwater.com 

Alan Mast 
Mast Water Technology 

Ph:  (608) 348-5953 
Email:  amast@hellenbrand.com 

 
Mike Paggi 

Culligan of Tomah 
Ph:  (608) 372-6124 

Email:  mjpaggi@gmail.com 

WQAW Management & Legislative Team 
Cheryl Lytle, Michelle Kussow & Brandon Scholz  

The Capitol Group, LLC 
Phone: 608-244-8460 ext. 303 

Email:  cheryl@CapGroupWI.com 
Email:   michelle@CapGroupWI.com 
Email:  brandon@CapGroupWI.com 

 



Who should attend? 
 Anyone registered to take the Journeyman or Master 

Restricted Appliance Plumbing exam that would like to 
prepare and review for the state exam. 

 Anyone who the failed exam and would like a refresher 
course to prepare for the exam again. 

Exam Cram Session 
 This session is to help prepare individuals review and 

prepare to take the Restricted Appliance Plumbing 
exam.  This is NOT a session to cover the required 
course work. 

 

Date & Location   

 Thursday, April 12, 2012 
Sheraton Hotel – room:  Reflection C 
706 John Nolen Drive 
Madison, WI 53713 
Ph:  (608) 251-2300    Fx:  (608) 244-9030 
Room rate:  $95 
Directions: online directions are found at: 
 http://www.starwoodhotels.com/sheraton/property/area/ 
 directions.html?propertyID=759 

 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Water Quality Association of WI presents 

Restricted Appliance Plumbing Exam 
“Cram Session” 

Thursday, April 12, 2012 in Madison, WI. 

Cram Session Schedule 
7:30 a.m. Registration 
8:00 a.m.  Restricted Appliance Plumbing Exam Review 
Noon  Lunch Break – Lunch provided. 
4:30   Seminar Concludes.  Drive Safely. 

Topics Reviewed 
 Code Book Review -Including sections 8233, 40 and 41 
 Fixture Count Review 
 Definitions 
 Basic Plumbing Math 
 Blueprint & Drafting 
 Sizing the Water Supply System 
 Water Treatment Handbook 
 Cross Connection Control Manual 

 

Many of us have struggled getting our personnel properly licensed in a timely manner.   
On April 12, 2012, the WQAW will be holding a “Cram Session” for anyone registered to take the 

Restricted Appliance Plumbing exam.   The instructor is Jim Davis, who is a retired State of Wisconsin 
Plumbing Instructor.  He will be teaching an 8+ hours focused session with information designed to 

specifically prepare you for the exam.  Ultimately, we intend to assist you and your employees to increase 
your chance of a passing grade. 

Register your learners for this opportunity! 
Registration Fees  
 includes educational seminar and lunch. 
 $199 for WQAW members 
 $299 for non members 

Featured Speaker 
 Jim Davis, retired State of WI Plumbing Instructor. 

REGISTRATION  Includes seminar and lunch 
$199 WQAW Members  $299 non-members 

Name  _____________________________________________________________ 

Business  ___________________________________________________________  

Address  ___________________________________________________________ 

City, State Zip  _______________________________________________________ 

Phone  _____________________________________________________________ 

Email  _____________________________________________________________ 

Please return this form and payment to:  (REGISTRATION FEE – includes lunch.) 
   Mail to:  Water Quality Association of WI  One S. Pinckney Street, Suite 504  Madison, WI 53703 
   Fax to:   (608) 244-9030 

Questions:   Contact Cheryl at (608) 244-8460 ext. 303.  Fax completed form to: (608) 244-9030. 
 

 
Improve your chances 

of passing the 
Restricted Appliance 
Plumbing Exam by 
attending this Cram 

Session! 

 

Please bring a 
calculator & 
Code Book. 


